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Marketing
Undergraduate Study
For undergraduate curriculum in business, major in marketing.

The Department of Marketing offers a major in marketing. Students will complete
the general education requirements (including business foundation courses), and
business core requirements for the bachelor of science (B.S.) degree and 18
credits in the major.

A major in marketing acquaints students with the management decisions that
surround the satisfaction of customer needs in the purchase and use of goods
and services. Examples of marketing decisions areas are product development,
pricing, marketing communication, marketing analytics, and personal selling.
Completion of the major prepares students for careers such as product manager,
marketing analyst, digital marketing specialist, marketing consultant, advertising or
promotions manager, marketing researcher, sales representative or manager, and
special event manager; in the public and private sectors.

The instructional objective of the Marketing department is to provide knowledge
of the marketing process and an understanding of its functions. The students
are expected to develop decision-making skills, computational skills, and
communication skills with appreciation for global marketplace and ethical
concerns. In addition to the basic business foundation and core courses,
marketing majors are required to complete 18 credits of marketing or department
approved courses. Included in these 18 credits are three required courses:

Required Marketing Courses (9 credit hours)

MKT 444 Marketing Research 3

MKT 447 Consumer Behavior 3

MKT 443 Strategic Marketing Management 3

Elective Marketing Courses (9 credit hours)

MKT 368X Spreadsheet-based Marketing Models 3

MKT 410 Promotional Strategy 3

MKT 442 Sales Management 3

MKT 445 Customer Relationship Management 3

MKT 446 Retailing 3

MKT 448 Global Marketing 3

MKT 449 Marketing Seminar 3

MKT 451 Marketing Channels 3

MKT 453 Brand Management 3

MKT 351X Services Marketing 3

MKT 492 Comparative Marketing 3

The department also offers a minor for non-Marketing majors in the College of
Business. The minor required 15 credits from an approved list of courses, of
which 9 credits must stand alone. Students with declared majors have priority over
students with declared minors in courses with space constraints.

Graduate Study
The Department of Marketing participates in the full-time and part-time Master
of Business Administration (M.B.A.) and the Ph.D. in Business and Technology.
The M.B.A. program is a 48-credit, nonthesis, noncreative-component curriculum.
Thirty of the 48 credits are core courses and the remaining 18 are graduate
electives. Within the M.B.A. program, students may develop an area of
specialization in marketing.

The Ph.D in Business and Technology with a Marketing (MKT) specialization is
a 56 credit (minimum) curriculum designed around four interrelated areas (core,
specialization, minor, and research methods) and dissertation. The focus of
the specialization is on marketing issues relating to strategic decision making,
understanding consumer preferences and behaviors, and using data analytics for
increasing the performance of the firm.


